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[lepenymoBU BUBUCHHS
JIUCLIATUIIHUA:

OK 1. [ndopmariiitai cucTeMu 1 TEXHOJOT 1]

OK 6. ®axoBa ykpaiHChKa MOBa Ta OCHOBH JILJIOBOI KOMYHIKAIIii

AmnorTaris HaBYaJIbHOT
JIUCLIAIUIIHUA:

Jucnurutina «/linoBa aHriiiicbka MOBa» Ma€ Ha MeTi GOpMyBaHHs
KOMYHIKaTHBHOI KOMIIETEHTHOCTI, Ky CTYJIEHTH 31 CHIOBATUMYTh
AHTJTIMCHKOI0 MOBOIO B aKaJeMIUHUX Ta COLIAJbHUX CEPEIOBHIIAX, A
TAaKO’)X y BHUBYEHHI OCOOJMBOCTEH I1HIIIOMOBHOIO CIUIKYBaHHS B
YMOBax MOJIKYJIBTYpHOTO TipocTopy. Kypc mependadae po3BUTOK Yy
CTYJEHTIB HaBHUYOK MPAKTUYHOTO BOJOJIHHS AUTOBOIO aHTIIIHCHKOIO
MOBOIO B Pi3HUX BHJIaX MOBJICHHEBOT JIISTTHOCTI B 00CSI31 aKaAeMidHOT
TEeMaTUKH; (POPMYBAHHS y CTYJEHTIB 3/JaTHOCTI CIIPUIMATH, PO3YMITH
Ta MPOJYKYBaTH yCHUH Ta MUCbMOBHI JUCKYPC; PO3BUBATH HABUYKH
poOOTH HA OCHOBI IHTEPAKTUBHOI OHJIAMH Matopmu; GopMyBaHHS
YMiHb 1 HaBHYOK JUIOBOTO CHUIKYBaHHS Ha TIpaMaTUYHOMY,
JEKCUYHOMY, CTHJIICTUYHOMY pIBHSX, JOCSITHEHHS HEOOXIJHOro Ta
JIOCTaTHBOTO PIBHS KOMYHIKQTUBHOI KOMIIETEHIIi AJi KYJIbTYpPHOI,
npodeciiiHoi Ta HayKOBOi iSJIBHOCTI P CIIUIKYBaHHI 3 3apyO1KHUMHU
napTHepaMH, a TaKOX /IS TOHANbIIO] CaMOOCBITH; PO3MIMPEHHS
YSIBJIEHHS] IPO OCHOBHI IpaBUJjia MOOY/I0BU peYeHb aHTJINChKOI MOBU
Ta KIIOYOBI BHMOTUM JO CTPYKTYpH pPI3HUX BHJIIB 3allUTaHb;
O3HAOMJIEHHS 13 CTWJIICTUYHMMHM, JIEKCUKO-CEMaHTUYHUMHU Ta
rpaMaTUYHUMHU OCOOIMBOCTSIMU TEKCTIB MPOPECIHOTO CIPSIMYBaHHS;
CKJIQJIaHHS PI3HUX BUJIIB PO3MOBIJEH Ta 3MIMCHEHHS aJeKBATHOTO
HepeKyIaly aHIJIIChKOI0 Ta YKPAiHChKOIO MOBAMH.

Mera 1 3aBHaHHsA

HaBYaJIbHOT )II/ICI_[I/IHJ'[iHI/IZ

Merta HaBYaIBHOI JTUCHMILIIHU: HABYUTHU CTYAEHTIB PO3YMITH 3
MIOBHUM OXOIUJIEHHSIM 3MICTY CYCHUIbHO-TIOJNITHYHY, E€KOHOMIYHY,
NpaBoBY, (aXxOBy, a TAKOXK XYJOXHIO JITEPATypy; BOJIOAITH YCHUM
MOHOJIOTIYHMM Ta JIaJOTIYHMM MOBJIEHHSIM y MeEXax M0OYTOBOI,
CYCHUIBHO-TIOJIITUYHOI,  MpaBOBOi  Ta  3araJlbkHOEKOHOMIYHOI
TEeMaTHKH, MepeKIaaTH 3 I1HO3eMHOI MOBHM Ha pigHY TEKCTH
KpaiHO3HABYOTI'0, 3araJIbHOEKOHOMIYHOT0, CYCHIBHO-TIOJIITHYHOTO Ta
MIPAaBOBOTO XapaKkTepy.

3aBaHHs HABYAJbHOI JUCIHMIUIIHM: HABYUTH YHUTATH Ta
nepeKaaTH TeKCTH Ha mpodeciiiHy TeMaThuKy, pO3BUBAaTH TBOPYE
MUCIIEHHSI TIpU BUOOP1 crioco0iB MepeKiaay, a TaKoX MPH BUKOHAHHI
NPaKTUYHUX 3aBAaHb; CQPOPMYBAaTH Yy CTYACHTIB MOYaTKOBY
TeopeTHyHy 0a3y, 3arajbHi  ysABICHHS MpPO  OCOOJUBOCTI
(GYHKIIIOHYBAaHHS NUJIOBOT aHTJIIMCHKOI MOBH, TpaBWJa TPAMAaTHUKH;




copMyBaTH OCHOBU BMiHb BUKOPUCTAHHS 3HaHb Ha MPAKTHUIII IT1]T 4ac
CHUIKYBaHHS; O3HAHOMMTH 3 THUIIOBUMM 3pa3KaMH  TEKCTIB
npodeciifiHoro crpsiMyBaHHS; pedepyBaTH CyCHUTBHO-TIOJMITHYHY,
MIPaBOBY Ta EKOHOMIYHY JIITEPaTypy PIIHOIO Ta IHO3EMHOK MOBaMHU;
CHUIKYBaTHCS AHTJIMCBKOI0O MOBOIO B TIpOQeciiiHOMY CeperoBHILI,
roTyBaTd IyOJiYHI BUCTYNH, aHaJi3yBaTH aHTJIOMOBHI JDKEpela,
MUCAaTH TEKCTH Ta JUIOBI JMCTH, IEPEKIIaIaTH aHTJIOMOBHI TEKCTH 3a
daxoM, KOPUCTYIOUMCb CJIOBHUKAaMH, 3 METOK OTPUMAaHH:I
iHpopMaii; 03HAMOMHUTH CTYAEHTIB i3 ()aXxOBOIO TEPMiHOJIOTIETO,
TUIIOBUMHU TpaMaTUYHUMU CTPYKTYpaMH TEKCTIB IpogeciiiHol
TEMaTHUKH, 3 OCOOJIMBOCTSMHU B)KMBAHHS MEBHUX TEPMIiHIB; CIIPHUATH
IPAaKTUYHOMY OINAHYBaHHIO CTYAE€HTaMHM HOpMaMH (yHKIIOHYBaHHS
AHTJTIMCbKOI MOBM B  KOMYHIKaTHBHO-MOBJICHHEBHUX — CHTYAaIisix
npodeciiHOro CHUIKYBaHHS; PO3BUHYTHM HABUYKH IPAKTUYHOTO
BUKOPUCTAHHS 3arajibHOI JA1JIOBOT aHTITICHKOT MOBH.

Mera opieHTOBaHa Ha
dbopmyBaHHS y
CTYJICHTIB TaKUX
KOMIIETEHTHOCTEH:

3K1. 3natHicTh 10 aOCTPaKTHOTO MUCJICHHS, aHATi3y Ta CHHTE3Y.

3K3. 3HaHHs Ta pO3yMIHHS HpeAMETHOi 00jacTi Ta PO3yMiHHSA
npodeciifHOT isITBHOCTI.
3KS5. 3aaTHiCTh CHIIIKYBAaTUCS 1HO3EMHOIO MOBOIO.

CK7. 3parHicTh 3aCTOCOBYBaTH HOPMH Ta I1HCTUTYTH IIpaBa,
IMIOHaMEHIIe 3 TaKUX Taly3eil, SK: KOHCTUTYLIWHE MpaBo,
aIMIHICTpaTUBHE MPaBO 1 aJMIHICTPAaTHUBHE IpPOIECYyallbHE TPaBO,
IUBIIPHE 1 LMBIUIBHE MpoIecyalbHE IPaBO, TPYAOBE IIPaBo,
KpUMiHAIbHE 1 KpUMIHAIBHE MPOIIECyaTbHE MPaBo.

CK12. 3gatHicTh aHai3yBaTH MpaBoBi MpoOIeMu Ta 00T PYHTOBYBATH
IIPaBOBI MO3HULI].

CK14. 3gatHicTh 10 KOHCYJIbTYBAaHHS 3 MPAaBOBHUX MUTaHb, 30KpeMa,
MOJKJIMBUX CITOCOO1B 3aXUCTY IIPAB Ta IHTEPECIB KJIIEHTIB, BIIOBIIHO
JI0 BUMOT IpOoGeCiifHOT eTUKHU, HAJIEXKHOTO JOTPUMAHHS HOPM I0JI0
HEPO3TOJIOMICHHSI  MEePCOHAJIBHUX JaHUX Ta KOH(DIAEHIHOT
iH(popMaii.

Pesynbratn HaBuaHHS:

PH10. BinbHO cHiIKyBaTUCh JEPKABHOIO Ta 1HO3EMHOIO MOBAMHU SIK
YCHO, TaK 1 MMCbMOBO, 13 3aCTOCYBAaHHSAM IPAaBHUYOI TEPMIHOJIOTI].

PHI11. Maru 6a30B1 HaBUYKU PUTOPUKH.
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IIPOT'PAMA HABYAJIBHOI JAACHUIIJITHA
3.1 3MicT HABYAJIBLHOT TUCIUILTIHHA

3MICTOBHH MOJYJIb 1. BUSINESS AND BUSINESS

Theme 1: Business Organization. The Role and Importance of Business Organizations in the Modern
Economy. The article. Noun. Plural of Nouns.

Theme 2: Business Organization and the Economy.

Theme 3: Ownership. Sole Proprietorship: Advantages and Disadvantages. Partnership as a Form of
Business Ownership. Adjective. Degrees of Comparison of Adjectives.

Theme 4: Business Relationship. Business-to-Business (B2B) Relationships. The Importance of
Customer Relationships for Business Success. Verbs to be, to have, to do. Construction there is /there
are.

Theme 5: Companies’ Restructuring. Reasons Why Companies Restructure. Organizational
Restructuring: Methods and Objectives. Irregular verbs. Indefinite Group of Tenses.

Theme 6: Organizational Structure. Functional Organizational Structure: Features, Advantages and
Disadvantages. Continuous Group of Tenses.

3MICTOBHH MOJYJIb 2. PEOPLE AND ORGANIZATION

Theme 7: Employment. The Importance of Employment for Economic Development. Types of
Employment and Their Characteristics. Perfect Group of Tenses.

Theme 8: Human Resources: the People. The Role of Human Resources in Business Success. Human
Resources Management in Modern Organizations. Perfect Continuous Group of Tenses.

Theme 9: Recruitment Procedure. The Recruitment Process: Main Stages and Methods. Internal and
External Recruitment. Online Recruitment and Its Advantages. Passive Voice.



Theme 10: Interviewing. The Importance of Job Interviews in Employee Selection. Types of Job
Interviews. Active and Passive voice.

Theme 11: Executive Pay. Executive Compensation: Main Components. Executive Salaries and
Employee Salaries: A Comparison. Sequence of Tenses.

Theme 12: Leaving a Job. Reasons Why Employees Leave Their Jobs. Employee Turnover and Its
Impact on Businesses. Voluntary and Involuntary Termination of Employment. Indirect Speech.

3MICTOBHH MOJYJIb 3. PRODUCTS, MARKETS AND MARKETING

Theme 13: Customers, consumers and Clients. Customer Loyalty and Its Importance for Companies.
Consumer Behavior and Business Decision-Making. Modals and their equivalents.

Theme 14: Markets and Market Orientation. The Concept and Importance of Market Orientation
Types of Markets and Their Characteristics. The Role of Market Research in Business. Conditional
Clauses.

Theme 15: Products, Goods and Services. The Difference Between Goods and Services. The Role of
Products in Business Success. Product Life Cycle: Stages and Strategies. The Infinitive. The forms
of Infinitive.

Theme 16: Marketing. The Role and Importance of Marketing in Business. The Marketing Mix: The
4Ps. Digital Marketing and Its Growing Importance Complex Object.

Theme 17: Advertising. The Role of Advertising in Modern Business. Traditional vs. Digital
Advertising. Social Media Advertising and Its Effectiveness. Complex Subject.

3MICTOBHH MOJYJIb 4. BUSINESS AND FINANCE

Theme 18: Costs. Assets and Liabilities. The Difference Between Costs, Assets and Liabilities.
Fixed and Variable Costs in Business. The Participle.

Theme 19: Raising Finance. Sources of Finance for Businesses. Internal and External Sources of
Finance. Bank Loans as a Source of Business Finance. The Participle.

Theme 20: Financial Centres. The Role of Financial Centres in the Global Economy. The World's
Major Financial Centres. Participial construction.

Theme 21: Investments. The Role of Investment in Business Growth. Types of Investments. Shares
and Bonds as Investment Instruments. The Gerund.

Theme 22: Financial Statements. The Purpose and Importance of Financial Statements. The Main
Types of Financial Statements. Gerund Construction.

Theme 23: Bankruptcy. What Is Bankruptcy and Why Does It Occur? Main Causes of Business
Bankruptcy. Participle or Gerund.

3.2 TeMmaTuka NPAKTHYHUX 3AHATH

Ne Ha3Ba Temu 3aHATTHA Oo0csr y ronmHax
3/m Jlenna 3aouHa
dopma dopma
Cemectp I
1 | BUSINESS ORGANIZATION. The Role and Importance of 8 1

Business Organizations in the Modern Economy. The article.
Noun. Plural of Nouns.

2 | BUSINESS ORGANIZATION AND THE ECONOMY. The 8 1
Role of Businesses in Economic Development. Business
Organizations and Employment Creation. Pronoun.




OWNERSHIP. Sole Proprietorship: Advantages and
Disadvantages. Partnership as a Form of Business
Ownership. Adjective. Degrees of Comparison of Adjectives.

BUSINESS RELATIONSHIP. Business-to-Business (B2B)
Relationships. The Importance of Customer Relationships for
Business Success. Verbs to be, to have, to do. Construction
there is /there are.

COMPANIES’ RESTRUCTURING. Reasons Why
Companies Restructure. Organizational Restructuring:
Methods and Obijectives. Irregular verbs. Indefinite Group of
Tenses.

ORGANIZATIONAL STRUCTURE. Functional
Organizational Structure: Features, Advantages and
Disadvantages. Continuous Group of Tenses.

Cemectp 11

EMPLOYMENT. The Importance of Employment for
Economic Development. Types of Employment and Their
Characteristics. Perfect Group of Tenses.

HUMAN RESOURCES: THE PEOPLE. The Role of Human
Resources in Business Success. Human Resources
Management in Modern Organizations. Perfect Continuous
Group of Tenses

RECRUITMENT PROCEDURE. The Recruitment Process:
Main Stages and Methods. Internal and External

Recruitment. Online Recruitment and Its Advantages. Passive
Voice.

10

INTERVIEWING. The Importance of Job Interviews in
Employee Selection. Types of Job Interviews. Active and
Passive voice.

11

EXECUTIVE PAY. Executive Compensation: Main
Components. Executive Salaries and Employee Salaries: A
Comparison. Sequence of Tenses.

1%

LEAVING A JOB. Reasons Why Employees Leave Their
Jobs. Employee Turnover and Its Impact on Businesses.
Voluntary and Involuntary Termination of Employment.
Indirect Speech.

Cemecrp 111

13

CUSTOMERS, CONSUMERS AND CLIENTS. Customer
Loyalty and Its Importance for Companies. Consumer
Behavior and Business Decision-Making. Modals and their
equivalents.

14

MARKETS AND MARKET ORIENTATION. The Concept
and Importance of Market Orientation

Types of Markets and Their Characteristics. The Role of
Market Research in Business. Conditional Clauses.

15

PRODUCTS, GOODS AND SERVICES. The Difference
Between Goods and Services. The Role of Products in
Business Success. Product Life Cycle: Stages and Strategies.
The Infinitive. The forms of Infinitive.




16

MARKETING. The Role and Importance of Marketing in
Business. The Marketing Mix: The 4Ps. Digital Marketing
and Its Growing Importance Complex Object.

17

ADVERTISIN The Role of Advertising in Modern Business.
Traditional vs. Digital Advertising. Social Media Advertising
and Its Effectiveness. Complex Subject. G.

CEMECTP 1V

18

COSTS. ASSETS AND LIABILITIES. The Difference
Between Costs, Assets and Liabilities.
Fixed and Variable Costs in Business. The Participle.

19

RAISING FINANCE. Sources of Finance for Businesses.
Internal and External Sources of Finance. Bank Loans as a
Source of Business Finance. The Participle.

20

FINANCIAL CENTRES. The Role of Financial Centres in
the Global Economy. The World's Major Financial Centres.
Participial construction.

21

INVESTMENTS. The Role of Investment in Business
Growth. Types of Investments. Shares and Bonds as
Investment Instruments. The Gerund.

22

FINANCIAL STATEMENTS. The Purpose and Importance
of Financial Statements. The Main Types of Financial
Statements. Gerund Construction.

23

BANKRUPTCY What Is Bankruptcy and Why Does It
Occur? Main Causes of Business Bankruptcy. Participle or
Gerund.

YcLoro rognu

182

24

3.3 Camocriiina pooora crygeHntiB (CPC)

Tema CPC

OO6csr y roquHax

Jlenna
dhopma

3aouHa
dbopma

Selling your Company. Business Organization.

Main Types of Business Organizations

Principles of Effective Business Organization

Factors Influencing the Organization of a Business

Small Business Organization and Management

The Role of Managers in Business Organizations

Business Organization in the Digital Era

Internal and External Factors Affecting Business Organizations

13

20

Business Organization and the Economy. The Impact of Small
and Medium-Sized Enterprises on the Economy.

Business Organizations in a Market Economy

The Relationship Between Business Activity and Economic
Growth

The Impact of Inflation on Business Organizations
Globalization and Its Influence on Business Organizations
The Role of Entrepreneurship in Economic Development

13

20

Ownership
Private and Public Companies: A Comparison

13

20




3/

Tema CPC

OO6csr y romuHax

Jenna
dhopma

3aouHa
dbopma

The Advantages and Disadvantages of Different Forms of
Ownership

Family-Owned Businesses: Opportunities and Challenges

The Role of Ownership in Business Decision-Making
Changes in Business Ownership and Their Consequences
Foreign Ownership and Its Impact on National Businesses

Business relationship.

Supplier—Business Relationships and Their Impact on
Performance

Strategic Partnerships Between Companies

Comepetition and Cooperation Between Businesses

The Role of Trust in Business Relationships

Business Relationships in the Digital Economy

Negotiation as an Important Element of Business Relationships

13

20

Companies’ Restructuring.

Mergers and Acquisitions as Forms of Corporate Restructuring
The Impact of Restructuring on Employees

Financial Restructuring of Companies

Business Reorganization During Economic Crises

The Role of Leadership in Successful Restructuring

Digital Transformation as a Reason for Corporate Restructuring

13

18

Organizational Structure.

Divisional Organizational Structure

Matrix Organizational Structure

Centralization and Decentralization in Organizations

Formal and Informal Organizational Structures

The Relationship Between Organizational Structure and
Business Performance

Organizational Structure in Small and Large Companies

How Digitalization Is Changing Organizational Structures

13

20

Top Jobs. Employment. Full-Time, Part-Time and Temporary
Employment

Employment Trends in the Modern Economy

The Impact of Technology on Employment

Employee Rights and Responsibilities

Flexible Working and Remote Employment

Unemployment and Its Impact on Businesses

13

20

Human Resources: the People.

Employee Motivation and Its Importance

Training and Development of Employees

Employee Performance Evaluation

Workplace Communication and Employee Relations
Diversity and Inclusion in the Workplace

The Importance of Employee Well-Being

13

20

Recruitment Procedure.

The Role of Job Descriptions in Recruitment
Recruitment and Selection of the Right Employee
The Use of Social Media in Recruitment

13

20




3/

Tema CPC

OO6csr y romuHax

Jenna
dhopma

3aouHa
dbopma

Recruitment Challenges Faced by Modern Companies
The Importance of Employer Branding in Recruitment

10.

Interviewing.

How to Prepare for a Successful Job Interview

Common Interview Questions and How to Answer Them
The Role of the Interviewer in the Recruitment Process
Online Job Interviews: Advantages and Disadvantages
Non-Verbal Communication During Job Interviews
Common Mistakes Candidates Make During Interviews

14

20

11.

Executive Pay.

The Relationship Between Executive Pay and Company
Performance

Bonuses and Incentives for Company Executives

Executive Pay and Corporate Governance

Advantages and Disadvantages of High Executive Salaries
Factors That Determine Executive Compensation

The Debate Over Executive Pay Inequality

13

20

12.

Leaving a Job.

Resignation: Procedure and Employee Responsibilities
Dismissal and Redundancy in Organizations

Exit Interviews and Their Importance

The Impact of Employee Turnover on Company Performance
Strategies for Retaining Employees and Reducing Turnover.
The Difference Between Customers, Consumers and Clients
The Importance of Customer Satisfaction for Business Success

13

20

a0,

Spirit of the Enterprise.

Factors Influencing Consumer Buying Decisions
Building Long-Term Relationships with Customers
The Role of Customer Service in Business Success
Handling Customer Complaints Effectively

13

20

14.

Markets and Market Orientation.

Understanding Customer Needs and Market Demand
Market Segmentation and Its Importance

Target Markets and Business Strategy

The Impact of Competition on Markets

How Companies Adapt to Changes in the Market

13

20

15.

Products, Goods and Services.

Product Quality and Customer Satisfaction

Branding and Its Importance for Products

New Product Development

The Importance of Innovation in Products and Services
The Challenges of Marketing Services

13

20

16.

Marketing.

Market Research as a Marketing Tool

The Role of Branding in Marketing

Social Media Marketing and Consumer Behavior
Relationship Marketing and Customer Loyalty
Marketing Strategies for Small Businesses

13

20




3/

Tema CPC

OO6csr y romuHax

Jenna
dhopma

3aouHa
dbopma

o g

Advertising.

The Influence of Advertising on Consumer Behavior
Advertising Strategies Used by Successful Companies
The Role of Creativity in Advertising

Advantages and Disadvantages of Online Advertising
Ethical Issues in Advertising

Advertising to Children: Problems and Controversies
The Use of Celebrities in Advertising

13

20

18.

Costs. Assets and Liabilities.

The Importance of Cost Management

Current and Non-Current Assets

Current and Non-Current Liabilities

The Role of Assets in Business Performance

How Businesses Manage Their Costs

The Relationship Between Assets, Liabilities and Equity
Depreciation of Business Assets

Cost Control as a Tool for Increasing Profitability

13

20

19.

Raising Finance.

Equity Finance and Debt Finance

The Advantages and Disadvantages of Borrowing Money
Financing a New Business: Main Options

Crowdfunding as a Modern Source of Finance

The Role of Investors in Business Development
Short-Term and Long-Term Business Finance

Choosing the Right Source of Finance for a Company

13

20

20.

Financial Centres.

London, New York and Hong Kong as Global Financial
Centres

How Financial Centres Support International Business

The Role of Banks in Financial Centres

Financial Markets and Economic Development

The Impact of Technology on Financial Centres

The Importance of Financial Centres for Investment
Globalization and the Development of Financial Centres

13

20

21.

Investments.

The Relationship Between Risk and Return

Foreign Investment and Economic Development

Investment Decisions in Business

The Importance of Diversification

Long-Term and Short-Term Investments

The Role of Investors in Companies

The Impact of Economic Conditions on Investment Decisions

13

20

22,

Financial Statements.

The Income Statement: Structure and Purpose

The Balance Sheet: Assets, Liabilities and Equity

The Cash Flow Statement and Its Importance

How Financial Statements Help Business Decision-Making

13

20




Ne Tema CPC O0csr y ronuHax
3/ Jlenna 3aouHa
dhopma dbopma
Financial Statements as a Tool for Evaluating Company
Performance
The Difference Between Profit and Cash Flow
Analysis of a Company's Financial Statements
The Role of Accounting in Business Management
23. | Bankruptcy. 12 18

The Effects of Bankruptcy on Employees and Creditors
Bankruptcy and Business Failure

The Bankruptcy Procedure

The Role of Creditors in Bankruptcy

How Companies Can Avoid Bankruptcy

Corporate Insolvency and Its Consequences

Bankruptcy and Economic Crises

Successful Business Recovery After Financial Difficulties

Ycboro rogvH 298 456

3.4 InauBiayanbHi 3aBJaHHA

Opniero 3 hopm Mo3aayAUTOPHOT CaMOCTIHHOT pOOOTH CTyJEHTa € BUKOHAHHS 1HAMBIAYyallbHOTO
3apranss (13). I3 omiHroeTHCS OKpEeMOIO KiTbKiCTIO O6amiB. Ominka 3a I3 BpaxoByeThCs Ipy BUBEICHHI
iJICYMKOBOI OLlIHKK. PekoMeHioBaHi Buu 13 3 maHoro Kypcy:

1) miAroToBKa JAOMOBII 3 €ICKTPOHHOIO Tpe3eHTalli€l0. TemMy IomoBili CTyIeHT o0upae
CaMOCTIHO, BUXO/ISTYH 3 BIIACHUX yron00aHb 1 inTepeciB (auB. . 3.4.1);

2) KOHTPOJIbHA POOOTAa;

3) BUKOHAHHSI MiJICyMKOBOTO TECTY.

©ONOk~WNE

3.4.1. TemaTuka q10moBigei:

Sole Proprietorship: Advantages and Disadvantages

The Role of Small Businesses in Economic Development
Functional Organizational Structure

The Importance of Customer Relationships for Business Success
Mergers and Acquisitions as Forms of Corporate Restructuring
Centralization and Decentralization in Organizations
Family-Owned Businesses: Opportunities and Challenges

The Role of Entrepreneurship in Economic Development

The Role of Human Resources in Business Success

. Human Resources Management in Modern Organizations
. Employee Motivation and Its Importance

. Training and Development of Employees

. Employee Performance Evaluation

. Workplace Communication and Employee Relations

. Diversity and Inclusion in the Workplace

. The Importance of Employee Well-Being

. The Marketing Mix: The 4Ps

. The Influence of Advertising on Consumer Behavior

. The Difference Between Goods and Services

. The Importance of Customer Satisfaction for Business Success
. Social Media Marketing and Consumer Behavior



22. Market Segmentation and Its Importance

23. The Role of Advertising in Modern Business

24. Product Life Cycle: Stages and Strategies

25. Customer Loyalty and Its Importance for Companies
26. Digital Marketing and Its Growing Importance

27. Fixed and Variable Costs in Business

28. Sources of Finance for Businesses

29. The Advantages and Disadvantages of Bank Loans
30. The Role of Investment in Business Growth

31. The Relationship Between Risk and Return

32. The Purpose and Importance of Financial Statements
33. The Balance Sheet: Assets, Liabilities and Equity
34. Main Causes of Business Bankruptcy

35. How Companies Can Avoid Bankruptcy

36. Crowdfunding as a Modern Source of Finance

3.5 ®opmu NOTOYHOT 0, MPOMIZKHOI'O Ta MiICYMKOBOI0 KOHTPOJIIO

KonTponbHi 3ax0au 3 TEpeBIpKH YCIINIHOCTI 3aCBOEHHS HABYaJbHOTO MaTepiainy 3
JTVCIUIUTIHM BKIIIOYAIOTh: TOTOYHUN KOHTPOJIb, BUKOHAHHS I3, mijicymMKoBHI KOHTpOJb (3aMiK i
€K3aMeH).

[Torounuii KOHTPOIb Ma€ Ha METi NEepPEeBIpKYy BUKOHAHHS 3aBAaHb SK AyAMTOPHOI, TaK i
CaMOCTIHHOT pOOOTH CTY/ICHTIB Ta MOKE IIPOBOJIUTHUCS B TaKUX opmax:

- OUIHIOBaHHS MiJrOTOBJICHUX BUCTYIIIB, IONOBIICH 3 TEMAaTUKU 3aHATH;

- yCHE ONUTYBaHHS a00 MUCHMOBUI €KCIIPEC-KOHTPOIb HA 3aHATTSIX;

- BHUKOHaHHS 3aBJIaHb HA MPAKTUYHUX 3aHATTIX;

- TECTyBaHHS 3 3aCBOEHHS OKPEMHUX TeM (MOAYIIB) KypCy;

- ImepeBipka BUKOHaHH: 3aBraHb CPC.

KoHTponb BUKOHAHHS I1HAMBIAYaJIbHUX 3aBJaHb ISl CTYAEHTIB JEHHOI (OpMHM HaBYaHHS
3IIHCHIOETBCS Y GOpMI MyOI1UHOTO 3aXUCTY JOMOBIJL.

KoHTponb BUKOHaHHS 1HAMBIAYaJIbHUX 3aBIaHb Ul CTYJIEHTIB 3a04HOI (JOPMHU HAaBUAHHS
3NIIACHIOETHCS Y GOPMI NepEeBIpKHM BUKOHAHHS KOHTPOJIBHOT poOOTH.

[Ipu npoBenieHH1 €IEKTPOHHOIO TECTYBaHHSI BUKOPUCTOBYETHCSI Ha01p TECTOBUX 3aBJaHb, SIK1
MICTATBCS B 0i107ioTell €NeKTPOHHUX KYpCiB CHUCTEMH AHMCTaHIiiHOTO HaBuyaHHS Moodle ans
NepeBIPKH 3HaHb CTY/ICHTIB.

3.5.1 3pa3ku miAcyMKOBOI0 TECTOBOI'0 KOHTPOJIIO
Cemectp 1

Choose the word or word combination to match the definition
1. A person who works under you.

a) leader b) supervisor c) subordinate
2. A private individual who owns a one-man business.

a) supplier b) sole trader C) partner
3. A very large organization that owns companies in more than one country.

a) association b) partnership ¢) multinational

4. The money gained in a business deal, esp. the difference between the amount earned and the
amount spent.

a) loan b) profit c) loss
5. To enter new types of business.
a) to succeed b) to cooperate c) to diversify

6. The sale of goods in large amounts, and usually at lower prices, to stores and businesses.



10.

dil's

12.

13.

14.

15.

16.

)

18.

19.

20.

a) retail trade b) wholesale trade c) free trade

The sale of a business or service owned by the government to private owners.

a) nationalization b) restriction C) privatization

A firm run by two or more partners.

a) consortium b) sole c) partnership
proprietorship

A company in which the owners are entirely liable for the debts of the company.

a) unlimited liability b) partnership c) limited liability

company company

Money owed by one person or an organization to another.

a) wealth b) debt c) profit

A market where stocks and shares are bought and sold under fixed rules.

a) foreign exchange b) commaodity c) stock exchange
exchange

A sum of money invested in a business.

a) stake b) dividend C) interest

Combining two companies into one larger company.

a) bid b) witness C) merger

A business or part of business bought by another company.

a) purchase b) takeover c) sell-off

The workers or employees of an organization.

a) capital b) commodity c) staff

A person who works for another person, business or government.

a) employee b) colleague c) employer

A group of directors who are responsible for running a company and usually have legal

responsibilities to it.

a) senior executives b) managing c) board of directors
directors

State-owned and-run organizations.

a) insurance sector b) public sector c) retail sector

A limitonsomething.

a) restriction b) reservation c) regulation

A person who owns shares in a company.

a) creditor b) shareholder C) investor

Cemectp 2

Choose the word or word combination to match the definition.

1.

2.

S

A sum of money given in addition to a salary.

a) bonus b) wages c) motivation
To tell an employee that he/she must leave his/her job.

a) to hire b) to employ c) to sack

A sum of money paid for professional or special services.

a) wages b) fee c) salary
Money or other benefits given in addition to a salary.

a) compensation b) incentive C) wages

A monthly payment in exchange for work.

a) interest b) salary c) dividend
To give employment to someone.

a) to estimate b) to promote c) to hire

A person or company that provides job.

a) employee b) employer C) businessman

. The process of interviewing and choosing people to do a job.



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

a) recruitment b) description c) evaluation
A list of all the people employed by a company, and the amount of money paid to each of
them.

a) pay-day b) payroll C) pay master

A person who is looking for a job.

a) applicant b) job seeker c) headhunter

A post to be filled by a new employee.

a) job description b) vacancy c) employment

Money (in the form of wages or a salary or profit) received from work done.

a) dividend b) interest c) income

A right offered to employees, to buy shares in the company where they work at a cheap

price.

a) bonus b) share option c) fringe benefit

A person who provides advice for pay.

a) consultant b) co-worker C) executive

A compensation package for an executive leaving a company.

a) golden hello b) golden parachute c) golden rule

To stop work, esp. because of age.

a) to fire b) to hire c) to retire

To get money by working.

a) to resign b) to earn c) to save

A payment made to an employee as a compensation for the loss of a job.

a) golden good-buy ¢) redundancy

b) remuneration payment

Examining how much money a job is worth and how much the person doing it should be

paid.

a) job analysis b) job evaluation c) job security

A person who buys something from a shop, pays for a service or orders something from a

company.

a) supplier b) customer C) consumer
Cemectp 3

Choose the word or word combination to match the definition.

1.

2

3.

An advertisement on radio or on television.

a) article b) review c) commercial

A phrase used in advertisements to attract attention to the product.

a) celebrity b) slogan c) proverb

The perception that the public has of a person or organization.

a) attitude b) reputation C) image

A company which sells goods or equipment to another company.

a) customer b) supplier C) retailer

The group of people that the company wants to buy the product.

a) target market b) local market C) competitive
market

A customer of someone who provides a professional service.

a) buyer b) client c) seller

An organized movement for consumer protection.

a) consignment b) consumption C) consumerism

The study of what products and services customers might like to buy.

a) market b) market demand c) market research

penetration



10.

11.

12.

13.

14.

15.

16.

7.

18.

19.

20.

A group of consumers for whom a business has designed a product and marketing strategy.

a) supermarket b) target market c) financial market
The company that sells the largest amount of a specific commodity in a particular area.

a) market trend b) market share c) market leader
Items created to be used in everyday life.

a) durable goods b) consumer goods c) industrial goods
Goods that can be imported without customs duties.

a) perishable b) luxury goods c) duty-free goods
Something that earns a lot of money.

a) money broker b) money spinner c) money-maker
A product sold at a loss to encourage trade.

a) loss leader b) moneylender c) cash cow

The movement of goods to places where they can be sold

a) marketing b) promotion c) distribution

The amount of money for which, something can be bought or sold

a) charge b) value C) price

An exhibition where companies in a particular industry display their products to potential

buyers.

a) trade gap b) trade fair c) trade mark

The work of presenting a good image of an organization to the public.

a) public monopoly b) public relations c) public spending

The combination of factors that influence sales and can be controlled by a company, these

include product, pricing, promotion and place.

a) marketing b) marketing c) marketing mix

concept environment

Bringing in more money than is spent.

a) profitable b) promotional c) productive
Cemectp 4

Choose the word or word combination to match the definition.

L,

2.

3.

10.

11.

12.

The property of a company, person etc. that has value and can be sold to pay the debts.

a) liquid profits b) liquid liabilities c) liquid assets
Money spent regularly to keep a business running.

a) overheads b) costs c) profit
General term used for all types of stocks and shares.

a) investment b) income C) securities
Reduced in value (about currency}.

a) devalued b) cheap c) declined
Money owed by a company; a debt.

a) assets b) liabilities C) costs
Money that is owed to a business.

a) reception b) receivership C) receivables
An amount of money spent.

a) income b) expenditure c) loss

A sum of money paid into a bank.

a) departure b) deposit C) debt
Buildings and the land they occupy.

a) precaution b) premium C) premises
The amount of money moving into and out of a business at a particular point in time.
a) cash flow b) cash sale c) cash deal
A rise in prices and lowering of currency's value.

a) injunction b) inflation c) insolvency

Offering company shares for sale to the public or on a stock exchange for the first time.



a) share register b) share splitting c) share flotation
13. A person or an organization that lends money and charges interest on the repayments.

a) tender b) lender c) licensor
14. A market where the general level of share prices is falling.

a) target market b) bear market c) bull market
15. A person or organization that buys and sells stock and shares.

a) stockbroker b) dealer c) market-maker

16. Contracts that give the right to buy and sell currencies and commodities at an agreed time in
the future at a price agreed at the time of the deal.

a) options b) futures e) swaps
17. A group of different investments held by a private investor, or a financial organization.
a) gilts b) treasury bonds c) portfolio
18. A long-term loan from a bank for buying property, which is used as security.
a) turnover b) revenue c) mortgage
19. A summary list of income and expenses for a business.
a) cash flow b) income statement
statement c) balance sheet

20. A person who examines the accounts of an organization to check they are true and correct.
a) auditor
b) accountant
¢) administrator



3.5.2 3pa3ku KOHTPOJIbLHUX POOIT
Test Paper 1

1) Read the newspaper article and then answer true (T) or false (F):
The Strategy is Changing at EBP
International Press Ltd., the American parent company of European Business Press is

appointing a new managing director for the firm. The new MD is Mark Green. He is concerned about
the company’s strategy. EBP’s profits are falling and its strategy is very old-fashioned and traditional.
Mark Green is thinking of using management consultants to help focus company and is having
discussions with the progress Consulting Group. PCG has a good record in the publishing industry,
John Carter, says he has several good ideas for EBP.

1. European Business Press is a subsidiary of an American company.

2. Mark Green is the new Managing Director of International Press Ltd.

3. European Business Press is a very profitable business.

4. European Business Press has not got a very good strategy.

5. Mark Green does not want to use management consultants.

2) Choose the right word:

Economy — economics

1) isn’t an easy subject.
2) Tourism is very important for the of Ukraine.
Economic — economical
3) The governmental policy affects the development of a country.
4) This car isn’t as it consumes much petrol.

Found — founded

5) They the firm 5 years ago.
6) We a new way to expand our business.
Offered — suggested
7) The director joining that enterprise.
8) We our goods at a lower price.
Rose - Raised
9) The sellers the prices for finished goods.
10) The profit last year.
3) Match words in two columns:
1) provide a) company
2) establish b) purpose
3) wholesale C) services
4) liable for d) an acquisition
5) undertake e) a project
6) joint f) liability
7) hold g) trade
8) holding h) debts
9) limited i) shares
10) particular J) venture

11) to make k) a company



4) Complete the table:

begin
made
[IpoaaBaTu
rose
given
cost
PO3MOBJIIATH
buy

5) Render into English:
. Mu 110ifHO 3aCHYBaJIM CITIJIbHE MIAMPHEMCTBO 3 HIMEIIBKUM BUPOOHHKOM aBTOMOOLIIB.
. BiH kepye UM KOHTJIOMEPAaTOM MPOTATOM 3 POKiB.
. 3apa3 MU BUKOHYEMO Ba)KJIUBUN MPOEKT.
. Bona nicana nucra, KOJIu moYaBcsl IO,

. [HO1 KOMMaHiT MPOIAIOTH CBOT AKTUBH 1 BUIUIAYYIOTH CBOT OOPTH.
. 'pomaicbKicTh HIKOJHM HE YyJja MPO L0 XOJIJUHIOBY KOMIIAHIIO.

. Bin roBopuB no tenedony, Koau BiH mo0avus ii.

. Bu Bxxe Hamicianu imucra?

0. e Tu 3apa3 npartoern?

i
2
3
4
5. 51 ne npoxana cBoi akuii Ha HOHAOBIN O1pKI MUHYIOTO THUKHS.
6
7
8
9
1

Test Paper 2
I.  Match the word/phrase with its definition. Translate them into Ukrainian:
1. applicant 5. headhunting 9. recruitment
2. reference 6. temporary job 10. interest
3. job rotation 7. executive 11. to advertise
4. to work freelance 8. vacancy
a) an approach to management development where an individual is moved through a few tasks

b)

c)
d)

€)
f)
9)

h)
i)
)
K)

designed to give him or her a breadth of exposure to the entire operation;

a situation where the employee is expected to leave the employer within a certain period of
time

one of the highest-ranking corporate officers (executives) or administrators

the process of attracting, screening, and selecting qualified people for a job at an organization
or firm

somebody who has formally applied for something such as a job, a grant of money, etc.

to sell your service to an employer without any long-term obligation to him/her;

a process of recruiting an executive or highly valued employee from one company to fill a
similar position in another enterprise

an office, position, that is unfilled or unoccupied

to publicize something such as a job opening or product for sale

a statement concerning somebody's character or qualifications, usually given to a potential
employer

a charge made for a loan or credit facility, or a payment made by a bank or other financial
institution for the use of money deposited in an account



I1. Match the words from column A to those in column B. Translate phrases into Ukrainian:

A B
medical the job offer
to accept security
personal insurance
to meet vitae
working the needs
job salary
curriculum assistant
fringe form
to make benefits
employment redundant
annual agency
application conditions

[11. Complete the conversation. Use the given words:

application candidates job offer

fringe benefits experience job title
interview interviewers job description
qualifications short list curriculum vitae
personal details salary job advertisement

George: Good news about your new job, Tony.

Tony: Yes. I saw a (1) in the newspaper. The (2) seemed just right for me.

George: What about the money?

Tony: The (3) was good too. So | sent in a letter of (4) along with my
(5) . Three weeks later they said | was on their (6) of six
(7) for the job. They asked me to go for an (8) . There were four (9)

, and they asked hundreds of questions.
George: What about?

Tony: Well, first they checked my (10) - age, family, education and that sort of thing.
Then they asked about my (11) from college. And they wanted to know about
my work (12) - what jobs I’ve done in the last three years.

George: Did they offer you the job immediately?

Tony: No, they made a formal written (13)

George: So, what exactly is your new (14) ?

Tony: Assistant Sales Manager.

George: Sounds good. Do you get any nice (15) with the job?
Tony: Well, a car of course, and the holidays are good.

IV. Substitute the underlined words/phrases with their synonyms:
1) The company is planning to hire a hundred blue-collar workers.
2) Do you like working with your new colleagues?
3) Next month the Personnel Department is arranging a training course in English for the Sales
Department.
4) Who is in charge of advertising the goods?
5) I’'m sorry, we cannot give you this sort of information.
6) The headhunter has the authority to offer a golden hello to an important exec.
7) At the moment I’m looking for a vacancy in publishing business.
8) Firstly, you should fill in this application form.
9) Now I’d like to raise the question of your pay.
10) I can’t believe you’ve rejected the offer!




V.  Open the brackets:
1)  Atthat moment they (discuss) a profitable deal.
2)  We just (invest) a large amount of money into this enterprise.
3) | (not plan) to visit this plant next week.
4)  The company invited the applicant to an interview, after she (complete) the application form.
5)  Look! She (dance).
6)  They (sign) the employment contract by next Monday.
7)  They employees (discuss) the benefits package with the employer at 3p.m. tomorrow.
8)  All businesses usually (contribute) to the development of economy?
9)  Atthe last meeting the board (offer) the staff shares at an advantageous price.
10) Before the company relocated, they (make) some employees redundant.

Test Paper 3
I.  Supply the gaps with the words given below. Translate the text into Ukrainian.
concerned target consumer generate
present increase allocates campaign
consists various promotion
communicate objectives brochures
Advertising

Advertising is one of the main methods of (1).... Its aim is to (2)... sales by making a product
or service known to a (3)... and to persuade that consumer to buy it.

Advertising is often designed and managed by advertising agencies.

Large companies usually use advertising agencies to promote their products and the
company’s image to the (4)...customers.

The account is the contract between the client company and the agency to develop an
advertising (5).... The client (6)... a budget, an amount of money, to the task. The agency and the
client then discuss the brief, which is a statement of the client’s (7)..., as well as the message the
company wishes to (8)... to the consumers.

After that the agency is ready to start work. An advertising campaign of a (9)... series of
advertisements (adverts or ads) which are run in (10)... media.

The most common types of advertising media include: broadcasting (TV, cinema, radio), press
(newspapers, magazines), printed material ((11)..., leaflets, catalogues, flyers), electronic (Internet),
display (posters, hoardings/billboards, vehicles, point of sale), others (trade fairs, word-of-mouth,
packaging).

Corporate advertising is not (12)...with increasing sales of a particular product or service. Its
aim is to (13)... to the public the brand image. Public relations (PR) experts organize activities which
(14)... positive publicity for companies.

I Match the synonyms. Translate them into Ukrainian and memorize:

1) to protect a) abuyer

2) torespond b) atarget

3) to introduce c) toanswer
4) to advertise d) to supply
5) acustomer e) to safeguard
6) to buy f) to purchase
7) market-driven g) market-led
8) anaim h) to launch
9) to persuade i) to convince
10) to provide j) to promote




I1l. Match a definition with the expression. Translate into Ukrainian:

a) resale 1) abook containing details of items for sale;
b) market research 2) bringing in more money than is spent;
c) approach 3) sale of something again;
d) financial market 4) the desire of consumers to obtain goods and services;
e) profitable 5) acourse of action, a way of handling a situation;
f) merchandise 6) the feelings and opinions that a buyer has about a particular
g) appropriate named product;
h) demand 7) a study carried out by a company before launching a new
i) catalogue product;
j) brand image 8) goods for sale;
9) the bond markets, stock markets etc. that accept money and
turn it into equity instruments;
10) correct, suitable.

IV. Translate into English. Use Passive Voice.
1) PexsiaMHa kamIaHis OyJia 3allaHOBaHa Ha KBITEHb.
2) IlpaBa crio’kuBauiB 3aXHUIAIOTHCS 3aKOHAMH KPaiHH.
3) Iepen mponakem Oy/e MPOBEACHO TOCIIIKCHHS PUHKY.
4) PuHOK OyB IIJTKOM HOTJIMHEHHI II€F0 KOMITaHI€0 Maixke 15 pokiB.
5) L1 Mojesp Oyna BUITydeHa 3 PUHKY MUHYJIOTO THIKHSL.
6) Vloro 1m0ifHO IepeKoHaI KYIIMTH el GyIHHOK.
7) ToBapu iMITyJIbCHOTO MOMUTY KYIYIOTh HA BUXOII.
8) Lls Mmoxenpb obnagHaHHs 3apa3 BIPOBADKYETHCS HA CBITOBUIT PHHOK.

V. Write a paragraph about the importance of marketing and advertising for hospitality industry
using words and phrases below. Translate them into Ukrainian and memorize:
- marketing strategy;
- to introduce a product onto the market;
- to persuade a consumer;
- profitable;
- to meet the demand;
- reliability;
- to achieve an objective;
- to succeed in smth.
- to take into consideration;
- atarget customer;
- to communicate a message;
- an advertising campaign;
- abrand image;
- atrade fair;
- word-of-mouth advertising.

Test Paper 4
I. Supply the gaps with the words given below. Translate the text into Ukrainian.
issues costs reserves
operate lenders loans
borrowing obtaining government
purchase distribute business
producing working

Raising Finance



All firms need capital to stay in (1) .... Capital is money that a company uses to (2) ... and
develop. As well as money for running (3) ... such as wages, material and rent, companies need to
have financial (4) .... Extra capital may be needed to expand by buying new premises or developing
new products. Firms may also need (5) ... capital to preserve cash flow through the business, for
instance if there is time-lag between (6) ... goods and services and getting paid for them.

There are four main ways of (7) ... capital:

- retained profit;

- borrowing;

- share issues;

- (8) ... grants and loans.

Retained profit is the amount of profit after tax that directors of business decide not to (9) ...
to their shareholders, but to keep within the business.

(10) ... money usually accounts for 20-30 percent of firm’s capital. There are several types of
(11) ... to business: commercial banks, leasing, hire (12) ..., debt factoring, the Stock Exchange.

When companies raise finance by selling shares for the first time they make share (13) ...,
share flotations or share offerings.

The government has a variety of schemes which give grants or cheap (14) ... to firms for
certain purposes.

Il. Join the halves. Translate the sentences into Ukrainian.

Financial markets provide the mechanism for
Investment analysis focuses on

When a company obtains capital from external sources
Equity financing and debt financing provide
Working capital refers to

Financial management is concerned with
Transactions are short-term debt instruments that
Major securities traded in the capital market

. When prices rise,

0.  Finance involves

1.  More experienced individuals would be eligible for

RRoOoo~NORLNE

the funds used to keep business working or operating.
carrying out the allocation of financial resources.
take place in the money market.
include bonds and both common and preferred stock.
the financing can be either on a short-term or a long-term arrangement.
.how individuals or portfolio managers select appropriate financial and real assets.
important means by which a corporation may obtain its capital.
how firms acquire and allocate funds.
I. loan officer, branch manager, or senior analyst.
J. the securing of funds for all phases of business operations.
k. the same goods, cost more in terms of dollars, and the dollar’s value in term of those goods
falls.

S@ o0 o ®

I1l. Change direct speech into indirect:
1) The bank manager said: “We have frozen all your accounts”.
2) He asked: “Did we preserve the cash flow last month?”
3) The boss asked his secretary: “Will you send this fax, please”.
4) The customer asked: “What discount do you make for large orders?”
5) She says: “The sales revenue does not cover expenses of production”.



6)
7)

3)
4)

5)
6)

I said: “Our company is interested in cooperation”.
The manager said: “We are negotiating with this company about regular supplies.”

IV. Translate into English using Conditional I, II:

1) Slkmo Ham OyayTh NOTPiIOHI KOUITH, MU Bi3bMEMO MO3UKY Y OaHKY.

2) SlxOu s OyB HaYaIBLHUKOM BIiIJIiIy, st O OlbIle CIJIKYBAaBCs 3 MMPalliBHUKAMHU.

Sx6u nep:kaBa 3MEHIIMJIA MOAATKU JJIi Majoro Oi3Hecy, e Majo O MO3UTHBHUN BIUIMB Ha
3arajJbHUN CTaH EKOHOMIKH Y KpaiHi.

SIxmo Bu petenbHO BUBUUTE HAlTy TPOMNO3HIiI0, Bu mobGauunTe, o BoHa Ouibin BuriHa s Bac,
HDK ITPOITO3HITIST HAIITMX KOHKYPEHTIB.

Sxnio Ta Oyment 3ami3HIOBATHCS, 3aTeleOHYH MEHI.

SIxOu BOHM TIOTOJIMITUCS HAZIATH HAM 3HMXKKY, MH O CTaJIM TXHIM MOCTIHHHM TOKYIIIIEM.

V. Write a paragraph about the role of government in supporting small business using words
and phrases below. Translate them into Ukrainian and memorize:

to generate;

to raise finance;

extra capital;

to distribute;

to grant a loan;

interest rate;

securities;

to suit;

mortgage;

revenue;

expenditure;

turnover;

to be insolvent;

to rescue;

to pay off the debts.

3.6 MeToanka HABYAHHSA

[TpakTuyni 3aHATTS (mMyOsiuHe OOTOBOPEHHS MUTaHb TEM Kypcy, HaBUalbHI JHUCKYCIi,

BUKOHAHHS MPAKTUYHUX 3aBAaHb, OIIPALFOBAHHA MECTOJUIHUX MaTepianiB.).

CamocrTiiiHe HaBuYaHHS: BUKOHAaHHsS 3aBAaHb caMocTiiiHOi pobotu (CPC); iHauBigyanbH1

3aBaanns (I3).

4. KPUTEPII I MOPSIAOK OLIIHIOBAHHSA PE3YJIbTATIB HABUAHHSA

KoxxHuit BU1 TOTOYHOI HABYAIBHOT pOOOTH CTY/IEHTA OL[HIOIOTHCA 32 5-0aJIbHOIO HIKAJIOH0.

Kpumepii ouintoeanns pooéomu cmyoenmié Ha NPAKMUYHUX 3AHAMMAX, 6UKOHAHHA

3aeoanv CPC:

Orminka Kpwurepii omiHIOBaHHS HAaBYaJIbHUX JIOCSTHEHb

5 OautiB OuiHioeTbCsl po0OTa CTYJIEHTA, SKHW Yy TOBHOMY O0O0CS31 BOJIOJIE HABYAJILHUM
MmarepiajioM, BiJIbHO, CAMOCTIHHO Ta apryMEHTOBaHO HOro BHKJIAJae, TIHMOOKO Ta
BCEOIYHO PO3KPHBAE 3MICT TEOPETHUHUX 3alUTaHb Ta MPAKTUYHUX 3aBJaHb,
BUKOPUCTOBYIOUH TPH I[OMY OO0OB’SI3KOBY Ta JIOJIATKOBY JIITEPaTypy, BUIBHO
MOCJYTOBYEThCSI HAYKOBOKO TEPMIHOJIOTIEN, PO3B’SA3y€ 3ajadi CrTaHAapTHEUM abo
OpUTiHAIBHUM CIIOCOOOM, HaBOAMTH apryMEHTH Ha MiATBEP/DKEHHS BIACHUX JYMOK,
3IIHCHIOE aHalli3 Ta poOUTHh BUCHOBKH. MOXe apryMeHTOBaHO OOpaTH palioHaJbHHUN
croci0d BUKOHAHHS 3aBJaHHS i OI[IHUTH Pe3yJbTATH BIACHOI MPAKTUYHOI JIiSUIbHOCTI;




BUKOHY€ 3aBJaHHsS, HC nepe):[6aqui HAaBYAJIbHOIO IIPOIrpaMoro; BUJIBHO BUKOPUCTOBY€
3HaHHSA OJ1A pO3B’$I33HH51 MOCTABJICHUX IIEPEC HUM 3aBAaHb.

4 0amun

OuninroeTscst pobOTa CTyIEHTa, SKUHA [OCTaTHRO TIOBHO BOJIOAI€ HaBYAJIbHUM
MmarepiaioM, OOIPDYHTOBaHO HOro BHKJaJae, B OCHOBHOMY pO3KPHBA€E 3MiCT
TEOPETUYHUX 3alUTaHb Ta TMPAKTHYHHX 3aBJaHb, BHKOPHCTOBYIOUH TIPH IIbOMY
000B’s13KOBY JIiTEpaTypy, PO3B’s3y€ 3a[adi CTAaHJAPTHUM CHOCOOOM, TOCITYTOBYETHCS
HAYKOBOIO TEpPMIiHOJIOTI€I0. AJie TpU BHUCBITJCHHI JESKUX MUTaHb HE BUCTAaYae
JIOCTaTHROI TJIMOMHM Ta apryMEHTAIllil, TOMyCKalOThCSA TPU I[bOMY OKpeMi HEeiCTOTHI
HETOYHOCTI Ta HE3HAYHI MOMHIKH. 3a 3pa3KoM CaMOCTIHHO BHUKOHYE MPAaKTUYHI
3aB/IaHHs, TIepeA0aveHi TPOTPaMOI0; MA€ CTIMKI HABUYKY BUKOHAHHS 3aBJIaHHS.

3 Gann

OmiHIoEThCS pOOOTa CTYACHTA, SKHW BIATBOPIOE 3HAYHY YACTHHY HABYAIBHOTO
Martepiaiy, BUCBITIIOE HOTO OCHOBHHHN 3MICT, BUSIBIISE €IEMEHTApHI 3HAHHS OKPEMHX
MOJIOKEHB, 3aliCye OCHOBHI (hOpMyJH, piBHSAHHS, 3akoHH. He 3maTHUil 10 rmbokoro,
BCEOIYHOTO aHalizy, OOIPYHTYBaHHS Ta apryMeHTallii, He KOPHUCTY€EThCS HEOOX1THOO
JTepaTyporo, TOMYCKAE iCTOTHI HETOYHOCTI Ta MOMIIKH. [Ianye Ta BUKOHY€E YaCTHHY
3aBIaHHs 32 IOTTIOMOTOI0 BUKJIa/Ia4a.

2 banu

OmiHtoeThCs poOOTa CTyAEHTa, SKAW HE BOJIOJI€ HABYAIBHUM MaTepiaJoM Yy
JOCTaTHLOMY 00cs3i, TpoTe (¢parMeHTapHO, MOBepxoBo (0e3 aprymeHramii Ta
OOIpyHTYBaHHS) BHKJQJa€ OKpEMi MUTAHHS HABYAIBHOI TUCHMIUIIHU, HE PO3KPHUBAE
3MICT TEOPETHYHHX ITUTAHB 1 MPAaKTHYHUX 3aBJaHb. BUKOHY€ JTUIIe eneMeHTH 3aBIaHHs,
MoTpedye MOCTIHHOT TIOTIOMOTH BUKIIa[ava.

1 0an

OLiHIOETHCS POOOTA CTYICHTA, SIKAH HE B 3M031 BUKJIACTH 3MICT OLIBIIOCTI MUTaHb TEMHU
Ta KypcCy, BOJIO/Ii€ HABYAILHUM MaTepiaJioM Ha PiBHI PO3IMi3HABaHHS SIBHII, JOIYCKa€e
ICTOTHI TTOMMJIKH, BIINOBIZIa€ Ha 3aIMTAHHSA, 1110 MOTPEOYIOTh OJHOCIIIBHOI BIAMOBIII.
BukoHye nuiie eJeMeHTH 3aBJaHHs, MOTpeOye MOCTIHHOT JOMOMOTH BUKJIa 1a4a.

0 GamniB

OmniHIOETHCS pOOOTa CTYACHTA, IKUI HE BOJIOJi€ HABYAILHUM MaTepiajioM Ta He B 3MO31
HOro BUCBITIHNTH, HE PO3YMi€ 3MICTY TEOPETHYHHX MUTaHb Ta MPAKTUYHUX 3aBaHb.

Kpumepii ouinoeannsa eukonanus inougioyanvnux 3asoans (IH/[3)

Orwinka

A
JIMCIAILTIH,
BUBYEHHS IKHX
3aBEPINYEThCS
€K3aMEHOM

JUTST Kpurepii ouiHiOBaHHS
JMCIHAILTIH,
BUBYCHHS SIKHX
3aBEPILYETHCS

3aJIIKOM

10 6anis

30 GauiB OriHIO€ThCSI POOOTAa CTYACHTA, SIKAH Yy TOBHOMY 0OCs31
BOJIOJII€ HABYAJIbHUM MAaTepiajioM, BIJIbHO, CAaMOCTIMHO Ta
apryMEHTOBaHO MOTO BHKJIAJa€, TJIMOOKO Ta BCeOIYHO
PO3KpHBa€E 3MICT TEOPETHYHMX 3alUTaHb Ta MPAKTHYHUX
3aB/laHb, BUKOPUCTOBYIOUM TMpHU I[OMY OOOB’S3KOBY Ta
JIOTIaTKOBY JIITEPATypy, BIJIbBHO ITOCIYTOBYETHCS HAyKOBOIO
TEPMIHOJIOTi€I0, PpO3B’A3y€  3ajadi  CTaHAAPTHUM  abo
OpHUTiHAILHIM  CIOCOOOM,  HABOJUTH  apTyMEHTH  Ha
MIATBEP/UKCHHS BJIACHUX JIyMOK, 3IHCHIOE aHai3 Ta POOUTH
BHCHOBKHA. MoOKe apryMeHTOBaHO o00paTH paiioHaJbHUN
croci0 BUKOHAHHS 3aBJaHHS M OLIHUTH PE3YJIbTAaTH BIIACHOT
MPAKTUYHOI JiSUIbHOCTI; BUKOHYE 3aBIaHHs, HE mepeadadeHi
HABYAJIBbHOIO MPOrPaMoI0; BUIbHO BUKOPUCTOBYE 3HAHHS IS
PO3B’si3aHH;I IOCTABJICHUX Iepe]l HUM 3aBAaHb.

8-9 OaiiB

26-29 GauiB OiHIEThCSI POOOTA CTYJACHTA, SIKUH JOCTAaTHBO IOBHO
BOJIOJIIE HABYAJIbHUM MaTepiaioM, OOIPYHTOBAHO HOTO
BUKJIQJIa€, B OCHOBHOMY PO3KPHBA€ 3MICT TCOPETUUHHUX
3alluTaHb Ta HNPAaKTUYHUX 3aBJaHb, BUKOPHUCTOBYIOYUU IIpU

1IbOMY  00OB’SI3KOBY  JITEpaTypy, pO3B’s3ye  3ajadi




Or1igka

IS
JIMCLIAILTIH,
BUBUYEHHS SIKHX
3aBEPIIYETHCS
€K3aMEHOM

IS
JIMCLHAILTIH,
BUBUYEHHS SIKHX
3aBEPIIYETHCS
3a11KOM

Kpurepii ominroBaHHS

CTaHIAPTHUM  CIIOCOOOM,  ITOCIYTOBYETHCSI ~ HAYKOBOIO
TEPMIHOJIOTi€r0. AJle TPU BHCBITICHHI JCSKUX NUTaHb HE
BHCTa4a€  JOCTaTHROI ~ TIMOWHHM  Ta  apryMeHTaIlii,
JOITYCKAIOTHCS TPU I[bOMY OKpEeMi HEICTOTHI HETOYHOCTI Ta
HE3HA4YHI TMMOMWIKH. 3a 3pa3koM CaMOCTIHHO BHKOHYE
MPAKTUYHI 3aBIaHHs, Tepe0adeHi MpPOrpaMor; Mae CTiHKi
HABHYKY BUKOHAHHS 3aBIaHHI.

7 OaiiB

23-26 GaiiB

OrmiHIOETRCST POOOTA CTYIOEHTA, SKHH BIATBOPIOE 3HAYHY
YaCTUHY HaBYaJIBHOTO MaTepialy, BUCBITIIOE HOrO OCHOBHHI
3MICT, BHSBIISE €JIEMCHTapHI 3HAHHS OKPEMHX IOJ0)KEHb,
3armcye OCHOBHI pOpMyIH, PiBHIHHS, 3aKOHU. He 31aTtHuit mo
rmmOoOKoro,  BceOiYHOro — aHamizy, OOIPYHTYBaHHS Ta
apryMeHranii, He KOPHCTYETbCS HEOOXiIHOI0 JiTepaTypolo,
JIOITyCKA€ ICTOTHI HETOYHOCTI Ta mommikd. Ilmanye Ta
BUKOHY€E YaCTHHY 3aBJaHHS 32 JOIOMOIOI0 BHKJIaaua.

6 OaiB

19-22 Ganu

O1iHIOETHCSI POOOTA CTYJICHTA, SIKUIl HE BOJIOJ/II€ HABYAIIBHUM
MaTepiaJoM y JOCTaTHbOMY 00cs3i, mpoTe (parMeHTapHO,
MOBEpX0BO (0e3 apryMeHTallii Ta oOTpyHTYBaHHS) BHKJIJAc
OKpEeMi TUTaHHS HaBYAJIbHOI IUCIUILIIHU, HS PO3KPUBAE 3MICT
TEOPETUYHUX MHUTaHb 1 MPAKTUYHKUX 3aBlaHb. BUKoHye nuiie
€IeMEHTH 3aBJaHHsA, TNOTpe0ye TIOCTIHHOI  JAONOMOTH
BHUKJIa/Iaya.

5 GaniB

15-18 GaxniB

O1iHIOEThCSI poOOTa CTY/ICHTA, KW HE B 3MO31 BUKJIACTU
3MiCT OIIBIIOCTI MUTaHb TEMH Ta KYPCY, BOJIOJI€ HABYAJIbHUM
MaTepiaJoM Ha PiBHI PO3Ii3HABAHHA SBUII, JIOMYCKA€ 1CTOTHI
[IOMWJIKH, BIJINOBIZa€ Ha 3alUTaHHSA, M0 HOTPEOYIOThH
OJIHOCJIIBHOT Bi/IOBiJli. BUKOHYE JinIlIe €JIEMEHTH 3aBJaHHS,
oTpedye MOCTIHHOI JOMOMOTH BUKJIagaua.

< 5 OaiiB

< 15 Oainis

OuiHroeThbest poOOTa CTYACHTA, SIKUM HE BOJIO/AI€ HaBYAIbHUM
MaTepiajioM Ta He B 3M031 HOTr0o BUCBITIIUTH, HE PO3YyMi€ 3MiCTY
TEOPETUYHUX ITUTaHb Ta MPAKTUYHUX 3aB/IaHb.

Po3nodin 6anie, AKi ompumyrome cmydeHmu:

50 GaniB (MOTOYHUN 10 6aniB (KOHTPOJIb 40 6anis
Ex3amen KOHTPOJIb) BUKOHAHHS (miacymKoBUit
1HAMBITyaJIbHUX KOHTPOJIb)
3aBJIaHb)
70 GatiB 30 GauiB
EENTIN (MOTOYHUI KOHTPOJIB) (KOHTPOJIb BUKOHAHHS
THIMBITyaTbHUX
3aBJIaHb)

MiHimaneHuii nopozoeuli pieeHb 3 KOXHO20 8UOY KOHMPOIO:

Ex3zamen

30 GamiB 5 6aitiB (KOHTPOJTb 25 OaiiB
(TOTOYHUN KOHTPOJIb) BUKOHAHHS (miacymMKoBUi
1HAUBIYaJbHUX KOHTPOJIb)
3aBJIaHb)




15 Ganis

3aaik 45 GaniB (MOTOYHHUI KOHTPOJIb) (KOHTPOJIb BUKOHAHHS

THAUBITyaTbHUX
3aBJIaHb)

HaxonuuyBanus OajiB 3 HaBYAIBHOI JUCHUIUIIHM IiJ Yac HOMO4HO20 KOHTPOIIIO
BiJI0YBA€THCS i/ Yac OI[IHIOBAHHS TaKUX BUIIB POOIT:

1) Jonosioi, sucmynu na 3auammsx,

2) BuxoHanmsi npaKMu4HUX 3a60aHb,

3) Vcne onumysanms;

4) [Tucemosi pobomu 3 3aC60EHHSL MeM KYpPCY,
5) Buxonanms 3a80anb pyOisiCHO2O KOHMPOTIO,
6) Buxonanms zaeoans CPC.

Iliocymkoea cemecmposa oyinka 3a 100-6a1vH010 wiKanow nepeeooumsbca y HAuioOHAAbHY
WKany 6ionoeiono 0o madauyi:

Cywma 0OauiB 3a Bci [kama Orinka 32 HaIllOHAIBHOIO IIKAJIOK0
BUJIM HaBYAJIbHOT €KTC JUISl €K3aMeHy, KypCOBOTO JJISL 3aTIKy
JUSUTBHOCTI po€eKTy (poboTn)
90-100 A BiIMIHHO 3apaxoBaHO
82-89 B noope
74-81 C
64-73 D 3aJJ0BIJILHO
60-63 E
35-59 FX HE3aJI0BUIEHO 3 MOXKITUBICTIO HE 3apax0BaHO 3 MOXIIUBICTIO
MIOBTOPHOTO CKJIaJaHHS MOBTOPHOTO CKJIaaHHsI
1-34 F HE3aJI0BUILHO 3 000B’I3KOBUM HE 3apaxOBaHO 3 000B’I3KOBUM
MMOBTOPHUM BUBYCHHAM IMOBTOPHHUM BUBYCHHAM
JTUCIATUTIHA JUCIUILTIHA

5 3ACOBM ATATHOCTHUKU PE3YJIBTATIB HABYAHHA

3acobaMu OIIHIOBaHHS Ta METOAAMH JIEMOHCTPYBaHHS pe3yJabTaTiB HAaBYaHHS 3 BUBUYCHHS

HaBYAJIbHOT JUCHHUILTIHY «/[1JTOBa aHTIIMChKa MOBA €:

— TECTHU 3 3aCBOEHHS TEMATUKU KypCy (IPOMIKHHUI KOHTPOJIb);

— TIMCHMOBI BIAMOBI/II Ha 3aIIUTaHHS KOHTPOJIBHOI POOOTH;

— JIOTIOBiI 1 BUCTYIIU HA 3aHATTSIX;

— YCHI BIJIIOBIAI MiJ1 Yac MPOBEIEHHS ONUTYBaHHS;

— 3BITH 3 BUKOHaHHA 3aBHanb CPC;

— 3BITH 3 BUKOHAHHS MTPAKTUYHUX 3aBIaHb.

6. IHCTPYMEHTMU, ObJIAJHAHHS, IPOTPAMHE 1 METO/IMYHE
SABE3IIEYEHHA

EnexTpoHHI pecypcu: KOHCIIEKT, eJIeKTPOHHA 010J110TeKa HaBUaIbHOT JIITEpaTypH, pe3eHTallil
OKpeMHX TeM, OaHK TECTiB, METOAMYHI BKa31BKU JI0 BUBUEHHS IUCIUIUIIHY JUIs CTYACHTIB.
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